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At a Glance

The national economy may have
bottomed out, with the slowing in b
mass layoffs and the rate of decre:
to Gross Domestic Product, and so
increases in consumer confidence.
gradual economic recovery is expe
to start before the end of this year.
Unemployment, a lagging indicator
still expected to reach 10% and
remain high throughout 2010. (1)

Consumer Confidence Index (U.S.):
The CCI bounced back in August
after a continued retreat since June.
The index is now at 54.1, up from
46.6 in July and 49.3 in June.The CCI
measures the degree of optimism
about the state of the economy that
is expressed through consumer saving
and spending. (2)

Average Weekly Wage:

The average weekly wage for the Ist
quarter 2009 was $882 in Minnesota
and $1,008 in the 7-county metro
area. This was approximately 3%
lower in MN and 2% higher in the
metro area than the previous
quarter. (3)

Gross Domestic Product (U.S.):
The real GDP decreased by an annual
rate of 1.0% in the 2nd quarter 2009
from the Ist quarter. In the Ist
quarter the real GDP decreased
6.4%. The GDP, a national measure
of income and output, represents the
total value of all goods and services
produced in a country’s economy and
within its borders. (4)
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Key Trends

UNEMPLOYMENT RATE  (not seasonally adjusted)

The unemployment rate in both Minneapolis/St. Paul and Minnesota declined between June and
July and the national rate remained the same. (3)
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MASS LAYOFFS

Mass layoffs in the United States are measured monthly by new filings for unemployment
insurance benefits that involved at least 50 persons from a single employer. (5)
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At A Glance Housing

Although the market for new constructic

has yet to rebound and foreclosures rer

high, home sales picked up some over 1 Key Trends
summer and rents appear to have stabi

along with increased vacancy rates.

TOTAL CLOSED SALES, METRO AREA

The Mortgage Bureau Association predicts the foreclosure situation will not seriously

Housing Ownership Affordability: begin to improve until the end of 2010. (6)

With median sales prices falling due to

high numbers of foreclosed properties

and mortgage rates remaining low, the

market for new homeowners is more -

affordable than it has been for several - _

years. Since 2007 the Housing T [
423 Ld

Affordability Index has increased more
than 51%. (6 T -

Total Sales and Foreclosed Sales:
n July 2009, home sales in the metro
Q2 2007 Q2 2008 Q2 2009

area were 25.8% higher than
July 2008. The number of foreclosed
properties is continuing its rapid decline; M Lender Mediated ™ Traditional Sales
between July 2008 and July 2009 it
decreased more than 18%. (6) METRO AREA AVERAGE RENT AND VACANCY RATE
In the 7-county Twin Cities region, rents remain high. The vacancy rate rose to 6.0% in the 2nd

Median Sales Price: quarter of 2009, but the average rent remained above $900 per month. (8)
The increased market share of

. $930 8.0%
foreclosures and short sales continues to
drag the overall median home price
downward.The median sales price in the

$698 6.0%

metro area was $171,000 in July, down
$37,000 from the same time last year. (6)

Mortgage Rates:

o
In August the average rate was 5.7% for a $465 4.0%
30-year fixed rate mortgage in the Twin
Cities. This is more than a percentage
point lower than August 2008. (6) $233 2.0%
Housing Permits:
$ 0%

There were 1,044 housing permits
Q2 Q4 Q2 Q4 Q2 Q4 Q2 Q4 Q2 Q4 Q2
2004 2005 2006 2007 2008 2009

Average Rent
Vacancy Rate

o

issued in the |3-county metro area
during the second quarter of 2009. This

is down from 1,683 in the same period ® Average Rent ($) B Vacancy Rate
last year, and 2,088 in the second quarter

2007. (7)
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Basic Needs and Nonprofit Challenges

At A Glance

High levels of Twin Cities residents are
requesting assistance with basic needs
including food and shelter. Nonprobts
continue to express concern about thei
ability to meet needs in light of their ow
budget uncertainties.

Community Basic Needs

Hunger:

Food assistance calls to United Way
2-1-| referral service were 2 percent
lower in the 2nd quarter of 2009 than
the same period last year. (10)

Homelessness:

Emergency shelter use continues to be
high, with Hennepin and Ramsey county-
paid family shelters providing 9% more
shelter this July than one year ago. To
meet the high demands, Ramsey opened
additional overflow space in July and
Hennepin continues to provide
emergency vouchers since their primary

shelters are full. (11)
Service Provider Challenges

Client Load:

Fifty-six percent of Minnesota Council of
Nonprofits human service agencies
report an increase in demand for
services, yet 29% had to reduce their
full-time staff and 20% reduced their
part-time staff between June 2008 and
June 2009. (9)

Revenue Loss:

Approximately 44% of Minnesota
Council of Nonprofits human service
agencies report a decrease in funding
from corporations and/or foundations in
the Ist quarter 2009 compared to the
I'st quarter 2008. (9)
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Key Trends

COMMUNITY BASIC NEEDS

Referrals for emergency food, shelter and other basic needs remain high in the Twin
Cities 9-county area. (10)
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ORGANIZATIONAL CHALLENGES

A member survey conducted in June 2009 by the Minnesota Council of Nonprofits of their
human service agencies details which challenges they predict are likely over the next year. (9)

Increase in expenses

Increase in demand for services

Decline in volunteers
Decline in total revenue _

Decline in revenue from individual gifts



Outlook and Implications

Job outlook bleak:  In August the national unemployment rate reached a 25-year high of 9.7 percent, which grows to 16.8
percent when factoring in those who are no longer looking and those who are working part-time but want to work more. In
Minnesota, the Department of Employment and Economic Development’s Job Vacancy Survey shows 7.7 unemployed workers for
every vacant job, compared to nearly 2 jobs for every unemployed worker in 2000, and the job market is not expected to
seriously improve until 201 |. People with less education have been affected most and are likely to have the toughest time getting
back into the job market.

Less income, more poverty: According to new census estimates, the 2008 national median household income was
$50,300, a one-year decline of 3.6% in real terms. The nation’s poverty rate grew from 12.5% in 2007 to 13.2% in 2008. The local
data, to be released later this month, are likely to show similar declines in income in the Twin Cities in 2008, and it is likely that
these trends are continuing in 2009.

Postponing care:  Nationally, the number of uninsured rose to 46.3 million in 2008. (7) In addition, health care costs are
causing some people to skimp on needed care, such as doctor visits, dental work, and other routine procedures. A July survey by
the Kaiser Family Foundation found that nearly half of all adults say they have put off some sort of needed care over the last 12
months because of cost. This may result in an increase in more costly emergency care. The state is also cutting back, with the
looming March 2010 defunding of General Assistance Medical Care, which currently covers Minnesota’s poorest adults.

Stimulus stimulating: The Federal Stimulus seems to be helping, at least in the short term. The first time home-buyer
program, the “cash for clunkers” car-buying program, and an injection of at least $29 million in transportation improvement
project spending in the Twin Cities, all appear to have positively impacted the economy over the summer.

Stepping up to meet basic needs: Food shelves report they are meeting increased needs in the short term thanks to
people and organizations stepping up donations, and an injection of $800,000 through the Federal Emergency Management
Agency’s Emergency Food and Shelter Assistance program in April. Hopefully, the $10 million in new Homeless Prevention and
Rapid Re-housing Program dollars that will be used over the next 2-3 years, starting this month, will have a similar positive effect.
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